EOEDZLUCVNDTIHZRFZLE T, FaIICTHORGD
e s [CRIT DIFTHRZB/NTEREEA. TIHTERINTNDAL
L iﬁ E’ —— BICRGE. TBDRN. RIEOEBSECDNTERUE
L&D, THBRFDE. BUCCEDR[DINCTEZRS
LEd,

EERDTEN

- RFLCDONCERIT S (10
- THOANICERY B ZI D (40D)

2

FED - TIRBH(CDONTHEKXTD (50D)
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LDobvA

i TEOMNCEMNTS

Asking factory workers some questions

%ﬁ%‘:l:ou’c

40

LwdL) TN

Chis EEO SN

COLgD 2IC o<
COO TIHT @z FoT WVEID,
What do you make in this factory.

B3N HZT

Would you tell me what types of products you make here?

WEREITET D,

(o) >
—2 LBT 5 EB2T LFEID,
For how much per item do you sell your

products?

Wn5ICH

TH <D<l E0FIH,

How many do you make per day?

LE LsEA ik E
S —& AR

Which is the most popular product now?

nn (o)l o)
B AT BWEID.

Do young people buy

$3 BB ENTID.

this as well?
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505 BhCh (s
ChO TIHT GALISL BT
NEI D,

How many people work in this factory?

Eniz HEN BOFIN.
Wh_gt kind of work do you do here?
L HB0 BnE HWzT <FEAL,

Could you tell me the work flow?

CO AEE 93 Bl CAl

<h =
RIC [&E DIFT VEIDH.
What kind of point do you always keep in

mind when working?

Toii-otiizonT

CClZ faE 93 o,

What do you do in this section?

42
C) =

(i IO TTITTTIRRT

Co WEIE GTID. o
What is this machine?
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~clF Vocabulary

TVOA

%ﬁ:ﬁ Products
N3 b@\%b\ Nz
color *Eié kinds it (’9’(7) types
SAFSe) C<1§a:5
*Z'*'Sl material, ingredients E%Tﬂ special features, characteristics
TS
1@[51 Trend
chE DPST5 7]
ASDY 0D T LK
popular frend, fashion generation
e ohE D3 3
=570 L) =0 &) FNT LET

S,

ﬁ product H

Business is brisk. Business is dull. selling well

)

product DY IBZXT WXT

BmoT UL\ET

hi

98

increasing I decreasing
5]
*;& Numbers
Bh N5EFA LwdFA
:F thousand 10 10thousand 10/3 100 thousand
Voe<ZFEh WoBAZA 0\633‘5
10073  million 100075 10 milion 18 100 million
5 0&
< A Workers
u/ma;zvu Eb\bmlg/u .
TE%E employee IE*IE regular employee JN— part-time worker
\ L&<ICA (Et/‘uglzz\b\:/,u
7)'.//\’]/ |\ part-timer HﬁkA artisan, craftsman ,E&J'_‘L.E salesperson



L&

JZva)

HEEDRN work flow

=N<AED
THRFA

plan development

1 gh\Sh

TR
aule}

I

1 [FD A

3=
b@_?_{)_‘
H7e
LD

i

g2 U

production

processing

storage

shipment

export

= )

uug?aﬁé
hiZiEE

market research

)

29

tgolzb\ e
&REt/ THA Y

design

ﬁ:)\h purchase

< z
T%Haj‘ﬁ_t assembling

ANELD

'%"% business

z5C<

NS advertising
[FAlE

iR5T selling / sale

Eﬁﬁis *%F*JZ Plant & Equipment, Machinery

COU&D

T

factory

HNSA
$ESTAY production line

B

Moving

]

move

*n
ElkES-)

circulate

=
IkES-)

cut

Le5TE
SEE0] -

automatically

)

Z5C
_
B warehouse

[F0Y

ADEY

enter

DITET

attach

DIFLET

spread
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N2>

1) ME .
L manufacturing
VALDHAD

%%%I@ quality control

A

OMmwy ~

robot

conveyor belf

HT =39
fors
ocint RN\
F2HFT T

roll up
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Fh THEZCOVTEETS

Presenting the interview results

Questions
@® Products
HUL\OA 2<
Ql &Eatr #HEEZ #-T WELED.
WsIEA I2A &= HFUL\OVA

—&F AN HEHDE. ED HWETIH,

@ Workers and work
Q2 EAaH AN BNT WELES. EAL

Q3 LAf Az SEOHT WELEM.

@® Facilities and Machines
E2R A

Q4 BLL O BEE HYELEA.

@® Impressions
Z 5 LedFANK

Q5 IHRFE E5TLEM, Al ZEM

100
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Example presentation

CHOLkD FADK

nizuizblE *D%? (japanese sweets) L% BZULFE U,

1N
%

AN

D

stk

2L

S
N\
i

&

@® Products

CHOLkD BED U

<D Iiaz—Cfg I%_jr (unbakedsweets) D FALWD (buns) & 1’FD_C
AESEH *U%?(J —'_) 120FE|<“bl/\7E ZD7CY,

8 5000@8<50) FoT 1B ENS CETUR.

S 2% U&n »z 0BEFE cne 25Ty, R

Aval

ux] e 37_)/1/ (sweetbeanjam) C LB (strawberry) DY H)CD_C WX,

n L

MEFIE Eb\ AL_E }\WZ)\ Hhd €DTT,

@® Workers and work

T5Lsd Ch 725 BATS \
THTIE 10ASD )\73\ Eﬂb\’C b\?ibff_o QCD A(D ExoYa)

Ib\/u Th

ZHh oz Td, dbh%zm 1’!55 /\\ Uﬁ( )\\ %’él«_ 7\“5 }\ e, piB
=5 CHLE>  VEERB 20EL
(division of lavor) L C @]b YT ULE L/7:o TITHDO ANZEE BE (hygiene)

E5 U 5<

D ZHIC IB\FE Ell/\ iRz %’C WEUIZ,

@ Facilities and Machines

=N

BELBL WS 1303 BOEUE.
VAV
CNnig fare Umgﬂn | photo|
oA
cnid DU-nE Ans #ETd.
SA 005N RKDE. BEBNIC JU—AD ADZET.

@® Impressions

CHOL&DTANK

Iiﬁ%?f&r ETHE 913@(«_ IFDF U,

IC BEA ThEDTE nn LU SAENTE IS

%L BAOD GBS FRFD AR HET 1’Ebﬂ'€ DDA
RE
RBLANE RBWF U,
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Worlksheet

@® Products

@® Workers and work

@® Facilities and Machines

@® Impressions
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Yo&aEDIY Hif ]

REFSECERE R

- BEHRIF. AASHERDT CRILDBPAERLUE L&D, BARDGIRRAMIORKE
BHARSNDIBEETHR. BIERBODIIHBREFIAIDDOFT, KT, MTOBE
RIFEDNRBIETIRES, EFo TV DIRBEMEICRDCEETEET,

- BFE. BRIOFNEITSENDENARTY, FHNEINE. TIL—TIZEHER/N
YOy FOFRBBERZERLTCINLED, BEESNIRNEIDZRERETINDEES
HDFT, FLRFFRICK > TUFILHBANIBRERZILDBSEHVFET, TIHBRFDPIC
121 —DQANTEDINE DN EHER LU TCREFH L&D,

- BREEICKOTIE. IM—AR=IEFO>TCNNDCEEZLDT, HS5HUDHF T VD
LT F=D—FZ2RTZATHRCENNT UL D, BREDKIBZEAT IRIC, #HHEE
MY ROBRRZEDRE LT, FRNICRFIDIERELTREFX L&D,

EISEINY

IR
Rt
18 E2—HF:
1 #®WEIZonT
)
- B
AR H L ED
2. BCAYHEFOAEIZONWT
VN
HEFEORMN
CRAEOIFTWE 2
3. BY4Hmiznwiont
BRI Eb S TS D
CEEIIEZ WS
Y IAEmE L TWE N
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N)I—2ay: BB EE/VIE1—DIFE

- TIBRIITERL, B0, BX. BF. BBR. BOFESREE, #HZDNBNB%
ISBICDONTEN, 192 —-LUTENNWT UKD,

- IEUWEAZUDT, MEIO'DSH UH AT Y 2 —)UREE, 1B TE&DERZ L
TRIMENDDFT, VP 1—FIIC. BREY—FZEE>TCTHRZEODTRE
ZNICo > CHEZERUTESATT ., FEBBICEREOET CHBPIDERZ LET,
- FEESHTHETIDICKNBAEME>TEFET, T—JICHRBLTRNT, &T
HEBEDILIICLTRCENNTULLD., BEZEOED., T—TREIDIHBEIE
BFOHIZBDIMNENDHDFT, BSRU. &R, SFIZROIBFORITEBAL
TREF L&D,

CIHDORHES A VI 21 —DHE. TOEROEARANRBRIIHDSZ THIMEDND
NET, BRIICHEEBERETHANTREHX ULD, Fe. 1 VHE2—BIC TRADE
TIICOEH] & BEDOAIZE LU TCBERE I EERIREICERD., BELAD >
TEHAFT, BCHEDTHRKRIDBSICE. LN Y RITIRDFET,

AVRE1—fBFADT1— RNV

AR A—=ICHBAUTWERWERDBRIC, 4P —DEDXDICEONIZOD
T4 —FNyDITDCEEARUTT, 1 /91— REFEHTHERRKRT DFICIE.
1V 2A—KDOAREBF L. KENBUVAICERRORFZETAICIR>TET
LI LFELLD,
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